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Lester E. Kabacoff
The University of New Orleans
School of Hotel, Restaurant, and Tourism Administration
HRT 3011-Tourism & Hospitality Marketing
Fall 2015
Day/Time/Place:
Instructor’s Name:

Monday /Wednesday 1:30 to 2:45 PM. KH 205
David Njite, PhD.

Office:
Phone:
Email:
Office Hours:

KH 449
504-280-5502
dnjite@uno.edu
Mon, Wed: 11 to 2:30 PM
Tue 1 to 4 or By Appointment

Course Description:
A survey of modern marketing theory and techniques as applied in the tourism and hospitality industry.
Emphasis will be placed on services marketing and topics include an analysis of hospitality customer
needs, marketing planning, segmentation, positioning, and promotion.
Student Learning Objectives:
By the end of the term, students will be able to:
·
Understand the core principles of marketing
·
Understand how hospitality marketing differs from goods marketing
·
Understand the role of marketing in organization’s strategies
·
Understand the relationship between the external environment and marketing strategy
·
Understand the marketing environment analysis
·
Understand the process of marketing research
·
Understand the consumer buying behavior
·
Understand the decision process that customers use
·
Understand key marketing strategies (e.g., market segmentation, targeting, positioning)
·
Applying the 4Ps of marketing in hospitality environment
·
Describe Marketing plans and their use
·
Required Textbook:
Marketing for Hospitality & Tourism (6th Ed). Kotler, Bowen, & Makens. ISBN: 978-0-13-504559-6.
Learning Resources:
The course will utilize the companion website in addition to the text. The companion website is available
at the following link: http://wps.prenhall.com/chet_kotler_marketing_5/114/29187/7471933.cw/index.html
Click on the Welcome tab at the top of the page and select the appropriate chapter. From the drop-down
menu, press “GO,” You will find learning objectives, multiple choice and true/false questions, e-links,
Internet Exercises, Videos, PowerPoints, Web Resources, and a Research Navigator.
Topic Areas:
·
Introduction: Marketing for Hospitality and Tourism (Ch 1)
·
Service Characteristics of Hospitality and Tourism Marketing (Ch 2)
·
The Marketing Environment (Ch 4)
·
Marketing Information Systems and Marketing Research (Ch 5)
·
Customer Markets and Consumer Buying Behavior (Ch 6)

·
·
·
·

Market Segmentation, Targeting and Positioning (Ch 8)
Pricing Products (Ch 11)
Promotion (Ch 13)
Next Year’s Marketing Plan (Ch 18)

Communication via E-mail
At times, important course information may be sent to students by email. To that end, all students are
required to have a valid UNO email address. You are responsible for ensuring that your UNO email
address is set up AND that you can receive messages. Please make sure that your mailbox is not full or
you may not receive messages sent to the class.
The instructor will respond to all inquiries, questions, and other electronic correspondence within a
timely, but not necessarily immediate, manner. Most electronic communications will be answered within
48 hours. All email messages from the instructor will be sent to the student’s UNO email address.
In any correspondence you send, please do the following or you will not receive a response from the
instructor: supply your name, course number, nature of your communication, appropriate salutation,
and appropriate use of grammar (no slang).
Class Attendance/Participation:
Students are expected to attend all classes. Come to class prepared. Always come having read and
thought about the assigned readings. Without having done the reading, students will find it difficult to
understand and derive the full benefits of class sessions. Students are expected to analyze and discuss the
assigned readings/topics when called on. The class attendance/participation points will be decided at the
end of the semester and added to the aggregate score.
·
Coming to class late two times will be counted as one absent.
·
Coming to class late more than one hour will be counted as absent.
·
Leaving in the middle of class or before the class ends will be counted as absent.
·
Doctor’s note must be turned in to the teacher within one week from the date
you skip the class.
·
Here is the grading scale of attendance:
Missing 0-1 class à 100% of attendance score
Missing 2 classes à 80% of attendance score
Missing 3 classes à 60% of attendance score
Missing more than 3 classes à 20% of attendance score
NOTE: In accordance to UNO guidelines of behavior, we are all expected to exhibit behavior of the
highest civility. Students will refrain from the following activities, including but not limited to: cell
phone usage, holding side discussions, disruption etc. I will not hesitate to caution you verbally. Two
cautions will result in the loss of 10% of your attendance& participation points and consequently 4
cautions will result in 20% loss of your attendance& participation points.
Make-up Exam Policy and Late Submissions
It is your responsibility to adhere to exam and assignment dates and times. NO late assignments will be
accepted. NO makeup exams will be administered.
Assessment and Grading
Quiz/Exam/Assignment
• Quiz on Syllabus/Moodle Usage
• Create Profile of Moodle
• Create Profile on Companion Website

Point Value
10
10
10

• Class Attendance and Participation
• Weekly Chapter Assignments (The number of multiple choice)
Questions vary by the chapter. Complete all Multiple Choice)
• Class Project
• 1st Exam
• 2nd Exam
• Final Exam

100
140
100
100
100
100

Total

670

Quiz on Syllabus/Moodle Usage
Read the entire syllabus and complete the quiz in Moodle. The syllabus is a contract which you agree to
abide by. You must complete the quiz and agree that you have read the syllabus in its entirety.
Create Profile
In Moodle, you are required to create your personalized profile. Under Administration, click on Profile.
Select the Edit Profile tab, create your profile and share your interests with the class. Tell us how you plan
to spend your summer and how you plan to spend your fall semester.
Create Profile 2
On the Textbook Companion website, you must create a profile to send your test scores electronically to
me. Type your name and the section ID: 001. Email your results to yourself and to my
instructor: dnjite@uno.edu as well as your TA (will provide name and email address) in HTML

format.

End of Chapter Quizzes
At the end of each chapter, visit the textbook companion website at the following link:
http://wps.prenhall.com/chet_kotler_marketing_5/
The due dates of these quizzes are stipulated on the syllabus. No late submission.
Click on the “Select a Chapter” drop down arrow and select the appropriate chapter. Complete the
appropriate Multiple Choice quiz that is due for the week. For example, for Chapter 1, select Chapter 1.
Click on Go. Then choose the multiple choice quiz and 11 – 15 questions will appear. You must complete
the quiz and submit the answers. Your score will appear along with the option to email your results.
You may skip this step if you followed the directions and created the profile as directed in create Profile 2
above. Type your name and the section ID: 001. Email your results to yourself and to my
instructor: dnjite@uno.edu as well as your TA (will provide name and email address) in HTML
format. You should receive a send successful message if completed properly. Your results will be sent
to me and posted in Moodle. Please send only the score that you would like recorded. You may take the
quiz multiple times, but only send the score that you would like posted. I will not change your grade!
**You responsible for the Multiple Choice and quizzes for each assigned chapter and if you miss the
week’s chapter quiz, you just move on and wait for the next one.
Weekly Quizzes Submission* Dates
Activity
Review Syllabus, Take Syllabus Quiz, & Create Profile Chapter 1

Quiz Due Dates
30 October

Chapter 18

13th Sept

Chapter 2

20th Sept

Chapter 4

27th Sept

Chapter 5

11th October

Chapter 6

25th October

Chapter 8

8th November

Chapter 13

15th November

Chapter 11

22nd November

*All quizzes must be submitted by Midnight Central Time of the due dates. You may only submit two
quizzes ahead of the scheduled one.
EXAMS
EXAM SCHEDULE DATES
EXAMS WILL BE ADMINISTERED IN CLASS.

Exam Dates

Test & Chapters Covered

Exam 1 (21st September)

Exam 1: Chapters 1,18 and 2

Exam 2 (26th October)

Exam 2: Chapters 3, 4, 5, 6
Exam 3: Chapters 8, 11, 13 Final Exam is 80%of these chapters.

Late Submission Policy:
Assignments are due on the date and times noted on each assignment posted. Late assignments will not
be accepted.
Examination Policy
There will be three examinations during the course. Each examination is worth 100 points. No exam will
be dropped for the purpose of calculating the final grade. All examinations will include all notes and
chapters listed above.
Students suspected of cheating on any examination will receive an F and be dismissed from the
course. There are no opportunities for make-up examinations.
Examinations will be conducted in class on a specific date. There are time limits on each exam.
HRT 3011 Tourism and Hospitality Marketing
Fall 2015 Schedule

August

Dates
19

Week
1

Class Meeting to Review
Syllabus, Discuss Syllabus

Complete Syllabus Quiz, Create Profile
on Moodle and Class Text Companion

September

October

November

December

24
26
31
2
7
9
14
16
21
23
28
30
5
7
12
14
19
21
26
28
2
4
9
11
16
18
23
25
30
2

2

Quiz, Order of Class
Chapter 1

3

Chapter 18

4

Chapter 18

5

Chapter 2

6
7

Exam 1 Chapters1, 2 and 18
Chapter 4
Chapter 4

8

Chapter 5

9

Chapter 5

10

Chapter 6

11
12

Exam 2 Chapters 4, 5 and 6
Chapter 8
Chapter 8

13

Chapter 13

14

Chapter 11

15

Present Projects

16

Present Projects

Web-Site

Labor Day 7th September
Discuss Class Project (9thSept)

Exam 1 (21st September)

Exam 2 (26th October)

Guidelines for project completion,
evaluation and presentation shall be
provided.

Final Exam: TO BE confirmed in and communicated in class, email and moodle.
Class Project
Semester Group work/Class Project (Marketing Plan)

Project

Due Date

Presentation

To be assigned

Final Project
submission

On the presentation date hand in your completed report

Assignment

Check out Moodle for the due dates for the class group project progress reports.

Project Progress

Due Date

Project Idea

14th September

Marketing Plan Progress Report I

30th September

Marketing Plan Progress Report II

21St October

Marketing Plan Progress Report III

18th November

Final completed report is due on the day of presentation
Class Notes:
For class discussion, you will use the chapter summary Power-Point Slides (PPTS) which can be
downloaded from the companion. Check Moodle and Companion Website as well. for any additional
notes.

Statement of Accommodations for Students with Disabilities:
It is University policy to provide, on a flexible and individualized basis, reasonable accommodations to
students who have disabilities that may affect their ability to participate in course activities or to meet
course requirements. Students with disabilities should contact the Office of Disability Services as well as
their instructors to discuss their individual needs for accommodations. For more information, please go
to http://www.ods.uno.edu
The Office of Disability Services (ODS), in conjunction with the Office of Academic Affair’s campus-wide
administrative policy regarding the accommodations of students with disabilities, has two primary
objectives: 1) to ensure compliance with Section 504 of the 1973 Rehabilitation Act and the Americans
with Disabilities Act (ADA) in regard to equal access for qualified students to academic programs; and 2)
to uphold the academic integrity of UNO. When these two objectives are met, those students who qualify
for services based on clear, comprehensive, and relevant documentation will receive those services or
academic modifications for which they are legally entitled.
ODS is considered the University’s designated office for determining eligibility for services, reviewing
and maintaining documentation, and recommending appropriate accommodations. Students, however,
do not have to register with ODS in order to advocate for disability-related accommodations. For those
instructors who have students with disabilities who choose not to register for services with ODS, and
who request academic accommodations, ODS is available as a resource to verify eligibility and
recommend appropriate accommodations.
Part of this policy regulates the accommodative testing services. These accommodations are made
available in the ODS Accommodative Testing and Adaptive Technology Center (ATATC), located in the
Library Room 120. For more information contact Amy King, Assistant Director, Office of Disability
Services (UC 260) at 280-6222. The Policy is available online via the UNO webpage
(http://ods.uno.edu/)
Sexual Harassment Policy:

Purpose: To reaffirm the University’s policy against sexual harassment in any and all areas of the
University environment. Harassment on the basis of sex is a violation of Section 703 of Title VII of the
Civil Rights Act of 1964. Additionally, sexual harassment subverts the mission of the University. It is
necessary, therefore, to prohibit such behavior to protect both the individuals involved and the
University.
General Policy: Sexual harassment is unacceptable behavior and will not be tolerated. Sexual
harassment is a violation of state and federal law. Sexual harassment has a negative impact on the
functioning of the University. Consequently, all member of the University community must be sensitive
to the possibility of sexual harassment whether intended or inadvertent. Individuals must recognize this
potential and act to prevent it. When sexual harassment has occurred, the University shall take effective
and expeditious action.
Individuals in supervisory positions must be aware of their role as agents of the University and shall
make every effort to censure such behavior when it occurs. Any member of the University community
who is informed of a possible incident of sexual harassment shall make the informer aware of the
existence of the University’s policy and procedures.
All members of the University community must learn to recognize sexual harassment when it occurs and
should be aware of the policy and procedures which govern the handling of allegations of sexual
harassment fairly and expeditiously. Since those who may be subjected to sexual harassment may
experience disruption in their work or academic environment and may fear retaliation and public
notoriety, investigative procedures must protect their privacy as much as possible. For more information
go to http://www.studentaffairs.uno.edu/accountability.cfm

University Policy on Academic Integrity:
Academic Integrity is fundamental to the process of learning and evaluating academic performance.
Academic dishonesty will not be tolerated. Academic dishonesty includes, but is not limited to, the
following: cheating, plagiarism, tampering with academic records and examinations, falsifying identity,
and being an accessory to acts of academic dishonesty. Refer to the UNO Judicial Code for further
information. The Code is available online via the UNO web
page http://www.studentaffairs.uno.edu/accountability.cfm
Harassment and Discrimination Policy:
The University of New Orleans is a multicultural community composed of diverse students, faculty, and
staff. A fundamental principle of the University of New Orleans is that there be an environment of
mutual tolerance and respect, which is free of hostility toward, discrimination against, or harassment of
any person based on race, color, religion, sex, disability, national origin, age, sexual orientation, marital or
veteran status, or any other status protected by law. Every member of the university community is held
strictly accountable for his or her behavior with regard to this standard. The Policy is available online via
the UNO web page http://www.studentaffairs.uno.edu/accountability.cfm

